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1.0
Logo

Graphic Element

Wordmark

Our logo is composed of a graphic 
element and a wordmark. The 
relationship of the elements has been 
very carefully considered. It should 
always be downloaded and never  
recreated or altered. 

For the best representation of the logo, 
use the appropriate file type for each 
application.

 EPS:  All professionally printed 
applications

 JPG: Microsoft programs, online usage

  PNG: Online usage

In body copy, our name should 
always be written out in full, 
with no spaces and capitalization 
only on the “C” and “TO” at the 
end. There should not be any 
additional stylization ( e.g. bold or 
italics).

  CreateTO

  CREATETO   Createto

  createto   createTO

CreateTO | Brand Guidelines3



1.1
Logo Versions

One-colour 
reversed

One-colour 
positive

Reversed

Positive
Always ensure there is enough contrast 
between the logo and the background. 
For light backgrounds, use the positive 
version, and for dark backgrounds, use 
the reversed version. Mid-tones should be 
avoided. Specifically, there should be at 
least 50% contrast.

Ideally, the logo should sit on our brand 
colours (see Colour section). 

When full colour is not an option, one-
colour versions of the logo are available. 

  Not enough contrast
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1.2
Tagline Lockup
For public-facing marketing materials and 
communications, use the logo with the 
tagline.

For an application requiring the tagline in 
conjunction with the logo, there are two 
orientations available. The vertical version 
is preferred, but please use the horizontal 
version when it better suits the available 
space.

The spacial relationship of the two 
elements in both the vertical and 
horizontal tagline lockups is fixed. Lockups 
should always be downloaded and never 
recreated or altered. 

Vertical 
(Preferred)

Horizontal

CreateTO | Brand Guidelines5



1.3
Clear Space and
Minimum Size

X

X

XX

X

x

xx

x

x

xx

x

0.75"
70 px

1"
100 px

1"
100 px

The CreateTO identity should always stand 
out on communication pieces. Clear space 
around the logo ensures that surrounding 
text and/or graphics do not distract from or 
blend in with.

Always maintain the minimum clear space 
around the logo. The minimum protective 
space, represented by X, is equal to the 
height of the width of the “TO” in the logo. 
This space is required around all sides 
of the logo, including background edges 
and trims. No other graphic element (i.e. 
typography, illustrations, images) should 
appear in this space. If possible, use 
more than the minimum space to avoid 
crowding.

Minimum size refers to the smallest size 
at which the logo may be reproduced to 
ensure legibility. 
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1.4
Relation to Other 
Logos
In relation to other logos, a minimum 
a clear space of 1 ½ X should be used, 
where x is equal to the height of the width 
of the “TO” in the logo. The same applies 
to the logo with the tagline.

1½ X 1½ X

1½ X 1½ X

x

1½x

1½x

Vertical

Horizontal
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1.5
Logo Don’ts

Here are some examples of what not to do 
with the logo. The logo should always be 
downloaded from an official source and 
never recreated, modified or altered in any 
way. 

Don’t change colours Don’t add or remove 
elements

Don’t re-create or 
change the typography

Don’t add effects such 
as a drop shadow

Don’t resize or alter the 
relation of elements

Don’t outline

Don’t distort, skew, rotate, 
stretch or compress

Don’t place on patterns 
or non-brand colours
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2.0
Brand Palette

Our brand palette is composed of white, 
green, black and teal. It provides a visual 
cue that reinforces our identity.

White, green and black are our primary 
colours, with Teal as a secondary support 
colour. Teal should only be used in 
conjunction with the primary green, only 
when the primary green has already been 
established. 

Tints can be used in conjunction with the 
colour appearing at a value of 100% first.

CMYK 0/0/0/0
RGB 255/255/255
HEX  #FFFFFF

CMYK 78/0/65/0
RGB 0/177/118
HEX  #00B176

CMYK 55/45/45/95
RGB 37/40/42
HEX  #25282A

CMYK 96/15/62/21
RGB 0/129/109
HEX  #00816D

White

Green
PMS 2416

Black
PMS 426

Teal
PMS 569
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